
 
 

 
                                                                 Marketing Analyst  

Based in Bloomington, MN 
 
The Marketing Analyst at Saint Mary’s Press is responsible for driving the success of an 
integrative online, interactive presence to build audience engagement and brand loyalty.   Day to 
day analyzing and oversight of our websites, paid and unpaid social channels, and e-marketing 
and all other aspects of interactive, online engagement make up the scope of responsibility.  You 
will serve as an in-house expert in social channels through insights and analysis, bringing strong, 
proven experience in e-campaign targeting and testing, and SEM optimization strategies. This is 
the job for the person with great marketing instincts and passion, involving collaboration in the 
development of integrated, cross-platform campaign concepts that communicate through 
storytelling and emotionally engaging product and brand campaigns.  
 
It is essential that this position be able to complete and support the following functions: 

 Ensure we are positioned to exceed goals for new customer acquisition/ROI as well as 
customer retargeting, retention and engagement 

 Diving into the data to identify opportunities to continually test and optimize e-campaign 
performance 

 Identify SEO opportunities on our websites, identify existing gaps, measure analytics & 
leads generated 

 Measure social channels through insights and analysis 
 Measure customer response to direct mail that will lead to well-informed decisions 
 Staying up to date on the changing digital marketing landscape to apply ongoing 

knowledge of market trends, technology and best practices 
 Ensuring collaboration and knowledge sharing with the broader teams inside and outside 

of marketing 

 Actively bring the marketing voice to project teams, capture the story of the product 
 Continuously research and engage in technical education to keep SMP on the leading edge 

of marketing opportunities 
 
Required Skills and Aptitudes 
 

 While a degree in marketing, communication arts or a related field is a bonus, the 
Marketing Analyst more importantly must possess a high degree of self-initiative and 
drive, boundless creative energy, and a passion for our audience and message. We are 
looking for someone who brings 3-5 year’s experience in digital, interactive, e-marketing 
to join our team that works in an open collaborative work environment.  

 Adaptability, agility, dynamism, and enthusiasm for an iterative, opportunity-driven as 
well as strategic approach.  

 Thorough understanding of interactive communications (i.e., website, email, and social 
media) and delivery systems, processes, and user interface design as well as industry best 
practices. 

 Knowledge of interactive marketing capabilities.  
 Excellent leadership skills. 
 Excellent communication skills.  
 Passion, Integrity, and Energy! 
 
Please send resume with cover letter and/or COVER VIDEO to: humanresources@smp.org 

mailto:humanresources@smp.org

