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Marketing Designer/ Visual Brand Leader
The Marketing Designer/Visual Brand Leader reports directly to the Marketing and Customer Care Manager.  This position is entrusted to design and make ready for print (on behalf of teen, college divisions) effective communication and promotional pieces for direct mail (such as catalogs and postcards), space advertising, the Web, publicity, trade shows, e-campaigns, and other marketing events in collaboration with marketing associates, sales consultants, customer care associates and content passioneers. Set marketing design standards in collaboration with brand manager and marketing function.  This position is responsible for ensuring all marketing communications (print and web) and brand touch-points adhere to and effectively comply with Visual Brand Standards.
It is essential that this position be able to complete and support the following functions:
· To design and make ready for print, effective promotional pieces and direct mail communication to our customers through catalogs, brochures, samplers, and postcards

· To design and make ready for print, effective and evocative space advertising and publicity support materials that grab our customers’ attention and move them to take action

· To design and make ready for print, all sales support items for conferences, shows, including but not limited to sales brochures, flyers, bookmarks, shelf-talkers, signage, pre-show promotions and premiums

· To design and make ready for print, trade show signage, coordinating with booth company or outside vendors as necessary 

· To design: Web site designs, e-campaign designs, and web splash designs that are functional and emotionally evocative, driving the customers to take the action appropriate for the piece

· To design and make ready for print, special signage and logos requested for corporate needs
· Keep  publicity and space advertising coordinator updated on promotion schedule changes

· Coordinate acquisition and/or creation as well as maintenance of all promotional images, securing all necessary permissions or licensing necessary
· Work with Marketing Associate on direct mail pieces that are sent to conventional printers. Gather quotes, perform press checks, color proof, and be aware of print “lingo”

· Responsible for working with internal colleagues, freelancers and vendor to ensure clear consistent presentation of the Company’s visual brand identity.
· To assist in design of marketing PowerPoint templates as necessary

· Coordination of photo shoots and video set design

· Manage and review Marketing POD and Design Fee Budget 
To support the functions listed above, a person in this role should possess the following knowledge and skills:

· Bachelor’s degree in marketing, graphic design or related field

· 5-7 years of experience in development, creation and production of customer-oriented marketing materials to include: print advertising, catalogs, packaging, brochures, trade show signage, corporate materials, and web.

· Experience working with visual brand management standards required
· Passion for marketing and visual communication design  with the ability to understand, identify, and support a marketing strategy & corporate brand  graphically

· Must be proficient in the current versions of Mac OS/Windows, and Microsoft Office 

· Advanced knowledge of Adobe CS6 software; including Photoshop, InDesign, Illustrator, Acrobat, Flash 
· Basic understanding of QuarkXpress, Dreamweaver, HTML, and CSS a plus
· Team oriented with excellent interpersonal skills, communication and organizational skills and attention to detail 


· Demonstrated ability to conceptualize creative marketing and promotion design ideas

